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About the ACIU of Delaware

Founded in i96i the American Civil Liberties Union of
Delaware—the local offiliate of the national ACLU—is a

nonproiii, nonpariisan orqqnizqiion dedicated to Proieci—
ing and expondinq the fundamental liberties and civil riqiiis
quorqnieed to all Delawareans in the state and federal
constitutions. We are a first resort when the qovernmeni
threatens our riqiwis and a last iwope when we are ciepriveci

of our liberties.

Tiﬁe ACLU Ol( Deiowore receives no qovernmeni iunciinq

and depends eniireig on sponsorsiwips of our Kandler Din-

2011 Kandler Honaorees Lynne Howard and
ner, privoie qiiis of suppori from our memi)ersiwip, ieqoi Norm Monhait

T 7 o

iees irom SUCCGSSiUi cases, iouncioiion qFGhiS GhCi i)equesis.

About the handler Memorial Awards Dinner

Ceiebroieci onnuaiig l(OI" ii\e iGSi 3@ geors, ii"le Konciier i\/iemorioi AWGFdS Dinner is ii‘\G ACi_U Oi Dei—
oware,s mosi POPUIGF eveni. Ti’\e ciirmer is nomed I(OF iormer ACLU—DE Presicieni Gerrg Kondier GnCi

i\OﬂOFS Deioworeons Wi’\O i’\OVG made an |ndei|i3ie mori< on our communiig as deocoies ond cieienciers Oi

civil liberties.

Gerald E. Kandler (i932—198§) turned a childhood filled with ociversiig into a life of compossion and advo—

cacy. Born in Germqng, Gerrg escaped to Enqiond as pori of the Kinderironspori and came to the United
Slates at the age of 12. A superb constitutional iowger who studied at the Universiig of Pennsgivonio, Gerrg
served as presideni of the ACLU of Delaware for 14 gears until his death. He was a tireless ciiompion for

those whose civil liberties and rigi’\is were in jeoporciq.

His exiroorciinqrg possion for pui)iic education and the riqiwis of those less fortunate led to critical ciwonqes
for students in Deiowore, inciuciinq securinq free approprioie education for dll specioi—needs ci’miidren, the

establishment of clear and Precise policies on students’ riqi’wis and responsibiiiiies, and the deseqreqqiion

Oi New Cosiie Counig SCi\OOiS.

This year, we preseni the Kandler Award to Daniel G. /iz’é/ns, Esq., a Communiig i_eqoi Aid Socieig, Inc.
oiiorneg who cimmpions riqiﬁis of the &isoi)ied, and The W/’/ming/on HOPE Comm/ssion, which promoies

the revitalization of \X/iiminqionls most underserved communities.
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The Profile of an ACLU Supporter

* 65% male, 35% female
* Usually have at least some college education. Approximately 60% have a post-graduate degree.
* 70% have a Facebook presence, and 30% are on Twitter.

* They receive emails from the Obama campaign, MoveOn, Planned Parenthood, Amnesty International, NPR, and
Common Cause.

Demographics of ACLU Online Supporters

* 38% < 35| 34% 35-49 | 28% 50+
* Cite email, newspapers, NPR, and nonprofits as their top news sources.

* Among the 20% of online supporters who read blogs for news, the ACLU blog is 5th most read (After HuffPo,
Daily Kos, Salon, and Politico).

* 99% check their email daily.
* 37.5% check Facebook daily.
* 23% make mobile purchases.

* Steadily growing Spanish-language readership.

Demographics of the Dinner Attendees

© 6% <35 | 21% 25-49 | 29% 50-64 | 35% 65-74 | 9% 75+
* Cite newspapers, local TV, magazines, and NPR as their top
news sources.

* 93% check their email daily.

* 19.5% check Facebook daily.

* 14% make mobile purchases.

Our Beach

* Over 200 guests expected at the event.

* Average monthly website viewership of 3100. By location,
most visitors come from Wilmington, which accounts for
8% of the traffic. Dover accounts for 4% and Newark for
2%. On average, visitors look at 2 pages and stay for nearly
2 minutes.

* Quarterly newsletter readership of approximately 1700 by
mail. Articles are also available on the website.

* Over 900 Facebook fans. By location, most fans are from g
(in decreasing order) Wilmington, Newark, Dover, New Cas- ACLU-DE helped to write Delaware’s
tle, Bear, and Kent County as a collective. Average number of

Homeless Bill of Rights.
daily interactions is 203. R A
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cont4act

The ACLU of Delaware offers a wide range of valuable sponsorship oppor{uni{ies for the Kandler Memoria
Awards Dinner. Our communications team can also lailor a plon to your speci{ic qools and objec{ives.

COD{GCI[ PG/DG‘CCG G/r/en Cl{ Fg/'/”{eﬂ@GC/U_C/G‘.OFg {O secure L]/OUF SPOF}SO/‘S/’)/P.

PREIMIER SPONSORSHIPY

Cocktail Hour Sponsor
A hithiqh{ of the Kandler Dinner is the pre—clinner cocktail hour. Old and new friends join {oqe“ﬁer

to celebrate {riendship, communi{g, and their shared interest in pro{ec{inq the freedoms of all Del-
awareans. Your sponsorship will underwrite the cost of the Por{g while giving you exclusive access to

our SUPPOF{GFS.

o Naming rights for the cocktail hour, to be used on printed invitations and all other digital and print collateral
o Logo or other custom design on cocktail napkins used at the reception

o On-site product sampling /brand experience negotiable

o Branded registration confirmation emails

o Premium -location table for up to 8 designated with table signage

o Two reserved seats at the head table

0 120 second spot on looping digital projection recognizing top sponsors

o Full page program ad on inside front cover

o Premium newsletter recognition with logo

$6000—Limit one on first-come basis. Deadline 8/14 for inclusion on invitations.

Video Internship/Photography Sponsor

Each year, a new media student or recent qroduo{e is given the oppor{uni{g to create shorl biopics
about the Kandler awardees as por{ of an ACLU-DE video in{ernship. s a greo{ way to Hithiqh{
our honorees while in{roducinq the intern to the work of the ACLU and oddinq to their Pro{essionol
porHolio. Theg also comple{e 1-2 shadow dogs at a local media firm and altend the dinner to see their
work on the biq screen. Your sponsorship will underwrite that experience, as well as the pho{oqrophg
for the event.

o Naming rights for the internship (Name order given on first-come basis)

o Logo used in connection with all internship advertising

o If in a related field, opportunity for the intern to shadow at your company for 1-3 days and blog/vlog the

experience. Content would be sharable across your channels and ACLU-DE's.

o Prominent attribution with logo included in video credits

o Two tickets

o Linked event webpage recognition

o Third page program ad

$750—Limit two on first-come basis. Deadline 8/7 for inclusion on internship advertising.
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AMERICAN CIVIL LIBERTIES UNION

of DELAWARE

OTHER AVAILABLE PACKAGES
Defender of liberty

Your sponsorship will fund coalition— and por{nership—buildinq efforts that allow us to broaden the impoc{
of all ospec{s of our wor|<, such as the Codlition for Fairness and Equi{g in Schools, a diverse group of

individuals and orgoniza{ions wor|<inq to |<eep students in school and out of the juvenile jus{ice sgs{em.

o Prominent-location table for up to 8 designated with table signage

0 90 second spot on looping digital projection recognizing top sponsors

o Full page program ad

o Prominent newsletter recognition with logo

0 8.25" x 3.25" ad in your choice of 2 quarterly newsletters

o Banner ad on the event webpage

o Opportunity for promotional materials to be included at each place setting

$3000—Deadline 9/30 for sponsorship.

Partner in Justice

Your sponsorship will &e{rog li{igo{ion costs and fund other ospec{s of our quql program, such as the

expcmdec] copaci{g provic]ed bg our newlg—added staff o“orneg posi{ion.

o Preferred-location table for up to 8 designated with table signage

o 60 second spot on looping digital projection recognizing top sponsors
o Half page program ad

o Newsletter recognition

o Event webpage recognition

$2000—Deadline 9/30 for sponsorship.
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Iriend of the Constitution

Your sponsorship will fund our efforts to educate Delawareans about their rqus, such as 2 school
Jiscipline Know Your RigHs {roininqs for 30O students and occomponginq communi{g/Poren{ strat—

qu sessions {O encJ SCl’\OOl PUSI’\ OU{.

o Four tickets to use as giveaways

o Four individual one-year ACLU memberships to use as giveaways

0 8.25" x 3.25" ad in your choice of 2 quarterly newsletters

o 60 second spot on looping digital projection recognizing top sponsors
o Third page program ad

$1000—Deadline 9/30 for sponsorship.

Advocate

YOUF SPODSOFSI’\iP WI“ fund our WOFI( {O crea{e POIICKJ c|’1cmqe G{ H\e CI{LJ GF\CI s{o{e level, SUC|’1 as 2

mon“\s O{ access {O GCIVOCCICLJ {OOlS USGCI {O enqaqe GnCI mobilize SUPPOI"{GI"S CII"OUnCI /A\Cl_U issues.

o Two tickets
o 30 second spot on looping digital projection recognizing top sponsors
o Third page program ad

$500—Deadline 9/30 for sponsorship.

PROGRAIM AD$

All pre{orqued ads must be in black and whi{e, 300 dpi or obove, and in the dimensions speci{ied
below. Files should be .PCH, .eps, or .jpg onlg. Lagou{ services available free of charqe; pleose no{i{g
us in advance. All artwork must be emailed fo rgir{en@ac/u—c/e.org [’)g 10/2. Artwork received after
that date may not be included in the program.

Full Page on Inside Back Cover—$700
5 x8 ‘
== 2 .. SN QstayInSchool
Full Page—$500 == ®© = . Project
5 x8 A . ‘

Half Page—$300
5" x 375

Third Page—$175
5 x 25

Business Card Size—$75
35" x 2"




